
Indiana University, Kelley Direct Master of Business Administration (MBA)
(with Concentration in Global Strategic Management)

Fall - 2 Year Options

Global Supply Chain Management
The Global Business Environment

R713
U730

Spr. 

Developing Strategic Capabilities
Integrated Team Oriented Project

C562
R702

Wtr.

Information Technology
Strategic Management & Business 
Planning

C522
C560

Fall
Elect.

Year 2

Financial Management
Strategic Marketing Management

C540
C570

Spr.

Product Liability in the 
International Market Place
Managing Accounting 
Information for Decision Making

R732
C521

Wtr

Economics for Managers
Strategic Management and 
Leadership

C530
U710

Fall

CourseTerm 

Year 1

Global Supply Chain Management
Strategic Competitive Analysis

R713
U701

Spr
Elect.

Developing Strategic Capabilities
Integrated Team Oriented Project

C562
R702

Wtr.

Information Technology
Strategic Management and Leadership

C522
U710

Fall

Year 2

Financial Management
The Global Business Environment

C540
U730

Spr.

Product Liability in the International 
Market Place
Strategic Marketing Management

R732
C570

Wtr.

Economics for Managers
Managing Accounting Information for 
Decision Making

C530
C521

Fall

CourseTerm 

Year 1

C560 –This course introduces students to 
strategic management and planning. You 
will be asked to develop and execute a 
business strategy in a business simulation 
and, to develop a wide variety of skills and 
competencies in management. In addition, 
many of the skills and competencies 
addressed in this course will receive 
progressively greater refining in subsequent 
courses. As a result, this course should be 
viewed as in introduction to many issues 
that you will address again from different 
perspectives throughout the remainder of 
the MBA program. 

U701 -The purpose of this 
course is to provide students 
with an in-depth exposure to 
the theory of industry 
structural analysis and to 
begin gain practice in its 
application.  Students will 
learn how to use the 
competitive forces model for 
interpreting the strategic 
implications of evolutionary 
and revolutionary shifts in 
industry structures.

U723 -This course is designed for 
individuals interested in starting, 
building or growing with a high-
tech company.  It would also be 
of interest to students pursuing a 
career in consulting to high-tech 
industries or venture capital.  The 
course will help students build a 
strategic perspective on problems 
related to innovation 
management and explore 
solution implementation to the 
challenges of innovation.

Choose Option:
Option I ______ Option I ______ Option III ______

* Any changes in the “Plan of Study” will incur a specialized POS, 
which could result in an extended anticipated graduation date. 

Student ________________________________________________

Manager_______________________________________________

S/A__________________________________________________

KD__________________________________________________

Date:_________________________________________________

Global Supply Chain Management
The Global Business Environment

R713
U730

Spring 

Developing Strategic Capabilities
Integrated Team Oriented Project

C562
R702

Winter

Information Technology
Strategic Management and Leadership

C522
U710

Fall

Year 2

Financial Management
Strategic Marketing Management

C540
C570

Spring

Product Liability in the International 
Market Place
Strategic Management of Technology 
and Innovation

R732
U723

Winter
Elect.

Economics for Managers
Managing Accounting Information for 
Decision Making

C530
C521

Fall

CourseTerm 

Year 1



Indiana University, Kelley Direct Master of Business Administration (MBA)
(with Concentration in Global Strategic Management)

Fall 3 Year Options

Year 3Year 2 Year 1

U730 – The 
Global 

Business 
Environment

R713 – Global 
Supply Chain 
Management

C540 – Financial 
Management

C570 – Strategic 
Marketing 

Management

Spr.

R702 –
Integrated 

Team 
Oriented 
Project

C562 –
Developing 

Strategic 
Capabilities

U723 – Elect. 
Strategic 

Management 
of Technology 
& Innovation

R732 – Product 
Liability in the 
Market Place

Wtr.

C522 –
Information 
Technology

U710 –
Strategic 

Management 
& Leadership

C530 – Economics 
for Managers

C521 – Managing 
Accounting 

Information for 
Decision Making

Fall

Choose option:

C560 –This course introduces students to 
strategic management and planning. You will 
be asked to develop and execute a business 
strategy in a business simulation and, to 
develop a wide variety of skills and 
competencies in management. In addition, 
many of the skills and competencies 
addressed in this course will receive 
progressively greater refining in subsequent 
courses. As a result, this course should be 
viewed as in introduction to many issues that 
you will address again from different 
perspectives throughout the remainder of the 
MBA program. 

U723 -This course is designed 
for individuals interested in 
starting, building or growing 
with a high-tech company.  It 
would also be of interest to 
students pursuing a career in 
consulting to high-tech 
industries or venture capital.  
The course will help students 
build a strategic perspective on 
problems related to innovation 
management and explore 
solution implementation to the 
challenges of innovation.

U701 -The purpose of this 
course is to provide students 
with an in-depth exposure to 
the theory of industry 
structural analysis and to 
begin gain practice in its 
application.  Students will 
learn how to use the 
competitive forces model for 
interpreting the strategic 
implications of evolutionary 
and revolutionary shifts in 
industry structures.

* Any changes in the “Plan of Study” will incur a specialized POS, 
which could result in an extended anticipated graduation date. 

Student ________________________________________________

Manager_______________________________________________

S/A__________________________________________________

KD__________________________________________________

Date:_________________________________________________

Option I ______ Option II ______ Option III ______

Year 3Year 2Year 1

U730 – The Global 
Business 
Environment

R713 – Global 
Supply Chain 
Management

C540 – Financial 
Management

C570 – Strategic 
Marketing 
Management

Spr

R702 – Integrated 
Team Oriented 
Project

C562 –
Developing 
Strategic 
Capabilities

R732 – Product 
Liability in the 
Market Place

C521 –
Managing 
Accounting 
Information for 
Decision 
Making

Wtr.

C560 – elective

Strategic 
Management and 
Business Planning

C522 –
Information 
Technology

C530 –
Economics for 
Managers

U710 – Strategic 
Management & 
Leadership

Fall

Year 3Year 2Year 1

U701 –
elective

Strategic 
Competitive 
Analysis

R713 – Global 
Supply Chain 
Management

C540 –
Financial 
Management

U730 – The 
Global 
Business 
Environment

Spr.

R702 –
Integrated 
Team 
Oriented 
Project

C562 –
Developing 
Strategic 
Capabilities

R732 – Product 
Liability in the 
Market Place

C570 –
Strategic 
Marketing 
Management

Wtr.

C522 –
Information 
Technology

U710 – Strategic 
Management & 
Leadership

C530 –
Economics for 
Managers

C521 –
Managing 
Accounting 
Information 
for Decision 
Making

Fall



Indiana University, Kelley Direct Master of Business Administration (MBA)
(with Concentration in Global Strategic Management)

Fall 4 Year Options
Choose Option:

Option I ______

Option III_______

Option II _______

U723 -This course is designed 
for individuals interested in 
starting, building or growing 
with a high-tech company.  It 
would also be of interest to 
students pursuing a career in 
consulting to high-tech 
industries or venture capital.  
The course will help students 
build a strategic perspective on 
problems related to innovation 
management and explore 
solution implementation to the 
challenges of innovation.

C560 –This course introduces students to 
strategic management and planning. You 
will be asked to develop and execute a 
business strategy in a business simulation 
and, to develop a wide variety of skills and 
competencies in management. In addition, 
many of the skills and competencies 
addressed in this course will receive 
progressively greater refining in subsequent 
courses. As a result, this course should be 
viewed as in introduction to many issues 
that you will address again from different 
perspectives throughout the remainder of 
the MBA program. 

U701 -The purpose of this 
course is to provide students 
with an in-depth exposure to 
the theory of industry 
structural analysis and to 
begin gain practice in its 
application.  Students will 
learn how to use the 
competitive forces model for 
interpreting the strategic 
implications of evolutionary 
and revolutionary shifts in 
industry structures.

* Any changes in the “Plan of Study” will incur a specialized POS, 
which could result in an extended anticipated graduation date. 

Student _____________________________________

Manager_____________________________________

S/A________________________________________

KD________________________________________

Date:_______________________________________

R713  
Global 
Supply 
Chain 
Mgmt.

C570  
Strategic 

Marketing 
Mgmt.

U730 
The Global 
Business 

Environment

C540  
Financial 

Mgmt.

Spr.

R702  
Integrated 

Team 
Oriented 
Project

C562 
Developing 

Strategic 
Capabilities

R732 
Product 

Liability in 
the 

International 
Market Place

C521 
Managing 

Accounting
Information 
for Decision

Making

Wtr.

C560  -
Elective
Strategic 
Mgmt. & 
Business 
Planning

C522 
Information 
Technology

U710 
Strategic 

Mgmt. and 
Leadership

C530 
Economics 

for 
Managers

Fall

Yr. 4Yr.3Yr. 2Yr. 1Term

R713 Global 
Supply Chain 

Mgmt

C562 
Developing 

Strategic 
Capabilities

U730  
The Global 
Business 

Environment

U701 
Elective 
Strategic 

Competitive 
Analysis

C540 Financial 
Mgmt.

Spr.

R702 
Integrated 

Team 
Oriented 
Project

R732 
Product 

Liability in 
the 

International 
Market Place

C570 
Strategic 

Marketing 
Mgmt.

C521 
Managing 

Accounting 
Information 
for Decision 

Making

Wtr.

U710 
Strategic 

Mgmt. and 
Leadership

C522 
Information 
Technology

C530 
Economics for 

Managers

Fall

Yr. 4Yr. 3Yr. 2Yr.1Term

R713 Global 
Supply Chain 
Management

C570 
Strategic 
Marketing 
Management

C540 
Financial 
Mgmt.

Spr.

U723 Elective 
Strategic 
Management of 
Technology and 
Innovation

R702 Integrated 
Team Oriented 
Project

C562 
Developing 
Strategic 
Capabilities

R732 
Product 
Liability in 
the 
International 
Market Place

C521 
Managing 
Accounting 
Information 
for Decision 
Making

Wtr.

U710 
Strategic 
Mgmt. and 
Leadership

C522 
Information 
Technology

C530 
Economics 
for Managers

Fall

Yr 4Yr 3Yr 2Yr 1Term



Indiana University, Kelley Direct Master of Business Administration (MBA)
(with Concentration in Global Strategic Management)

Spring Admits - 2 Year Options

C560 –This course introduces students to 
strategic management and planning. You will 
be asked to develop and execute a business 
strategy in a business simulation and, to 
develop a wide variety of skills and 
competencies in management. In addition, 
many of the skills and competencies 
addressed in this course will receive 
progressively greater refining in subsequent 
courses. As a result, this course should be 
viewed as in introduction to many issues that 
you will address again from different 
perspectives throughout the remainder of the 
MBA program. 

U701 -The purpose of this 
course is to provide students 
with an in-depth exposure to 
the theory of industry 
structural analysis and to 
begin gain practice in its 
application.  Students will 
learn how to use the 
competitive forces model for 
interpreting the strategic 
implications of evolutionary 
and revolutionary shifts in 
industry structures.

* Any changes in the “Plan of Study” will incur a specialized POS, 
which could result in an extended anticipated graduation date. 

Student _______________________________________________

Manager______________________________________________

S/A_________________________________________________

KD_________________________________________________

Date:________________________________________________

U723 -This course is designed 
for individuals interested in 
starting, building or growing 
with a high-tech company.  It 
would also be of interest to 
students pursuing a career in 
consulting to high-tech 
industries or venture capital.  
The course will help students 
build a strategic perspective on 
problems related to innovation 
management and explore 
solution implementation to the 
challenges of innovation.

Developing Strategic Capabilities
Integrated Team Oriented Project

C562
R702

Wtrr

Information Technology
Strategic Management and Leadership

C522
U710

Fall

Financial Management
Global Supply Chain Management

C540
R713

Spr

Year 2

Product Liability in the International 
Market Place
Strategic Marketing Management

R732
C570

Wtr.

Economics for Managers
Managing Accounting Information for 
Decision Making

C530
C521

Fall

The Global Business Environment
Strategic Competitive Analysis

U730
U701

Spr.
Elect

CourseTerm 

Year 1

Developing Strategic Capabilities
Integrated Team Oriented Project

C562
R702

Wtr

Information Technology
Strategic Management and Leadership

C522
U710

Fall

Financial Management
Global Supply Chain Management

C540
R713

Spr

Year 2

Product Liability in the International 
Market Place
Strategic Marketing Management

R732
C570

Wtr.

Economics for Managers
Managing Accounting Information for 
Decision Making

C530
C521

Fall

The Global Business Environment
Strategic Competitive Analysis

U730
U701

Spr
Elect

CourseTerm 

Year 1

Developing Strategic Capabilities
Integrated Team Oriented Project

C562
R702

Winter

Information Technology
Strategic Management and 
Leadership

C522
U710

Fall

Financial Management
Global Supply Chain Management

C540
R713

Spring

Year 2

Product Liability in the International 
Market Place
Strategic Management of Technology 
and Innovation

R732
U723

Winter
Elect.

Economics for Managers
Managing Accounting Information 
for Decision Making

C530
C521

Fall

Strategic Marketing Management
The Global Business Environment

C570
U730

Spring

CourseTerm 

Year 1

Option I______

Choose Option:
Option II______ Option III______



Indiana University, Kelley Direct Master of Business Administration (MBA)
(with Concentration in Global Strategic Management)

Spring 3 Year Options

R702 Integrated 
Team Oriented 

Project
C562 Developing 

Strategic 
Capabilities

U723 elective 
Strategic 

Management of 
Technology and 

Innovation

C521 
Managing 

Accounting 
Information 
for Decision 

Making 
R732 Product 

Liability in 
the 

International 
Market Place

Winter

C522 Information 
Technology

U710 Strategic 
Management and 

Leadership

C530 
Economics 

for Managers

Fall

R713 Global 
Supply Chain 
Management

C540 Financial 
Management

U730 The 
Global 

Business 
Environment

C570 
Strategic 

Marketing 
Management

Spring

Yr 3Yr 2Yr 1Term

R702 
Integrated 

Team 
Oriented 
Project

C562 
Developing 

Strategic 
Capabilities

R732 Product 
Liability in 

the 
International 
Market Place

C570 
Strategic 

Marketing 
Management

Winter

C522 
Information 
Technology

C521 
Managing 

Accounting 
Information 
for Decision 

Making
U710 

Strategic 
Management 

and 
Leadership

C530 
Economics 

for Managers

Fall

C540 
Financial 

Mgmt.

R713 Global 
Supply Chain 
Management

U730 The 
Global 

Business 
Environment
U701 Elective 

Strategic 
Competitive 

Analysis

Spring

Yr 3Yr 2Yr 1Term

R702 
Integrated 

Team 
Oriented 
Project
C562 

Developing 
Strategic 

Capabilities

U723 elective 
Strategic 
Mgmt of 

Technology 
and 

Innovation

C521 
Managing 

Accounting 
Information 
for Decision 

Making 
R732 

Product 
Liability in 

the 
International 
Market Place

Winter

C522 
Information 
Technology

U710 
Strategic 

Management 
and 

Leadership

C530 
Economics 

for Managers

Fall

R713 Global 
Supply Chain 
Management

C540 
Financial 

Management

U730 The 
Global 

Business 
Environment

C570 
Strategic 

Marketing 
Mgmt.

Spring

Yr 3Yr 2Yr 1Term

C560 –This course introduces students to strategic 
management and planning. You will be asked to 
develop and execute a business strategy in a 
business simulation and, to develop a wide variety 
of skills and competencies in management. In 
addition, many of the skills and competencies 
addressed in this course will receive progressively 
greater refining in subsequent courses. As a result, 
this course should be viewed as in introduction to 
many issues that you will address again from 
different perspectives throughout the remainder 
of the MBA program. 

U701 -The purpose of this 
course is to provide students 
with an in-depth exposure to the 
theory of industry structural 
analysis and to begin gain 
practice in its application.  
Students will learn how to use 
the competitive forces model for 
interpreting the strategic 
implications of evolutionary and 
revolutionary shifts in industry 
structures.

U723 -This course is designed for 
individuals interested in starting, 
building or growing with a high-tech 
company.  It would also be of 
interest to students pursuing a career 
in consulting to high-tech industries 
or venture capital.  The course will 
help students build a strategic 
perspective on problems related to 
innovation management and explore 
solution implementation to the 
challenges of innovation.

Choose Option:
Option I _______ Option I _______ Option I _______ 

* Any changes in the “Plan of Study” will incur a specialized POS, 
which could result in an extended anticipated graduation date. 

Student _____________________________________

Manager_____________________________________

S/A________________________________________

KD________________________________________

Date:_______________________________________



R702  
Integrated 

Team 
Oriented 
Project

C562 
Developing 

Strategic 
Capabilities

R732 
Product 

Liability in 
the 

International 
Market Place

C521 
Managing 

Accounting 
Informatio

n for 
Decision 
Making 

Wtr.

C560  -
Elective
Strategic 

Management 
& Business 

Planning 

C522 
Information 
Technology 

U710 
Strategic 

Management 
and 

Leadership 

C530 
Economics 

for 
Managers 

Fall

R713  Global 
Supply Chain 
Management

C570  Strategic 
Marketing 

Management 

C540  
Financial 

Management 

U730 The 
Global 

Business 
Environme

nt 

Spr.

Yr. 4Yr.3Yr. 2Yr. 1Term

R702 
Integrated 

Team 
Oriented 
Project 

C562 
Developing 

Strategic 
Capabilities

R732 
Product 

Liability in 
the 

International 
Market Place

C570 
Strategic 

Marketing 
Management

Wtr.

U710 
Strategic 

Management 
and 

Leadership 

C522 
Information 
Technology

C540 
Financial 

Management

C530 
Economics 

for Managers 

Fall

R713 Global 
Supply Chain 
Management

U701 
Elective 
Strategic 

Competitive 
Analysis

U710 
Strategic 

Management 
and 

Leadership

C521 
Managing 

Accounting 
Information 
for Decision 

Making 

U730 The 
Global 

Business 
Environment 

Spr.

Yr. 4Yr. 3Yr. 2Yr.1Term

R702 
Integrated 

Team 
Oriented 
Project

C562 
Developing 

Strategic 
Capabilities 

U723  Elective
Strategic 

Management 
of Technology 
and Innovation

C521 
Managing 

Accounting 
Information 
for Decision 

Making 

Wtr.

U710 
Strategic 

Mgmt. and 
Leadership 

C522 
Information 
Technology 

R732 Product 
Liability in the 
International 
Market Place

C530 
Economics 

for Managers 

Fall

R713 
Global 
Supply 
Chain 
Mgmt.

C570 
Strategic 

Marketing 
Management

C540 Financial 
Management 

U730 The 
Global 

Business 
Environment 

Spr.

Yr 4Yr 3Yr 2Yr 1Term

C560 –This course introduces students to strategic 
management and planning. You will be asked to 
develop and execute a business strategy in a 
business simulation and, to develop a wide variety 
of skills and competencies in management. In 
addition, many of the skills and competencies 
addressed in this course will receive progressively 
greater refining in subsequent courses. As a result, 
this course should be viewed as in introduction to 
many issues that you will address again from 
different perspectives throughout the remainder 
of the MBA program. 

U701 -The purpose of this course is to 
provide students with an in-depth exposure 
to the theory of industry structural analysis 
and to begin gain practice in its application.  
Students will learn how to use the 
competitive forces model for interpreting 
the strategic implications of evolutionary 
and revolutionary shifts in industry 
structures.

U723 -This course is designed for 
individuals interested in starting, 
building or growing with a high-tech 
company.  It would also be of 
interest to students pursuing a career 
in consulting to high-tech industries 
or venture capital.  The course will 
help students build a strategic 
perspective on problems related to 
innovation management and explore 
solution implementation to the 
challenges of innovation.

* Any changes in the “Plan of Study” will incur a specialized POS, 
which could result in an extended anticipated graduation date. 

Student ________________________________________________

Manager_______________________________________________

S/A___________________________________________________

KD___________________________________________________

Date:__________________________________________________

Indiana University, Kelley Direct Master of Business Administration (MBA)
(with Concentration in Global Strategic Management)

Spring 4 Year Options
Choose Option:

Option I ______ Option II _______

Option III_______


