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Choose Option:

(with Concentration in Global Strategic Management)

Fall - 2 Year Options

Option I Option 1 Option IIT
Year 1 Year 1 Year 1
Term Course Term Course ey Course
. Fall C530 Economics for Managers
Fall C530 E for M i
* conor.mcs or Yanagers Sl C530 Economics for Managers C521 Managing Accounting Information for
U710 Strategic Management and C521 Managing Accounting Information for Decision Making
Leadership Decision Making
Wit R732 Product Liability in the ;:Vlmter II}';?;? PMrodkuct II_IJablhty in the International
C521 International Market Place Wier. R732 Product Liability in the International ect. arket Tlace
. . Strategic Management of Technology
Managing Accounting C570 Market Place nd In tion
Information for Decision Making Strategic Marketing Management a novatio
5 . ial
Spr. | Csi0 | Financial Management - e Sustgie Marketng Management
C570 Strategic Marketing Management Spr. C540 Financial Management g & g
U730 The Global Business Envitonment
Year 2 Year 2
Year 2 i
Fall C522 Information Technology car Fall chzﬁ ;nform?tllt\): Technology Lesderch
‘ ic M . trategic Management and Leadership
Elect C560 itlz;t‘elic anagement & Business Fall C522 Information Technology
g U710 Strategic Management and Leadership Winter C562 Developing Strategic Capabilities
Wir. C562 Developing Strategic Capabilities R702 Integrated Team Oriented Project
R702 Integrated Team Oriented Project Witr. C562 Developing Strategic Capabiliti
& ) : cveloping Strategle apaby Tues Spring R713 Global Supply Chain Management
R702 Integrated Team Oriented Project N R
U730 The Global Business Environment
Spr. R713 Global Supply Chain Management -
U730 The Global Business Environment Spr R713 Global Supply Chain Management
Elect. U701 Strategic Competitive Analysis

C560 —This course introduces students to
strategic management and planning. You
will be asked to develop and execute a
business strategy in a business simulation
and, to develop a wide variety of skills and
competencies in management. In addition,
many of the skills and competencies
addressed in this course will receive
progressively greater refining in subsequent
courses. As a result, this course should be
viewed as in introduction to many issues
that you will address again from different
perspectives throughout the remainder of
the MBA program.

U701 -The purpose of this
course is to provide students
with an in-depth exposure to
the theory of industry
structural analysis and to
begin gain practice in its
application. Students will
learn how to use the
competitive forces model for
interpreting the strategic
implications of evolutionary
and revolutionary shifts in
industry structures.

* Any changes in the “Plan of Study” will incur a specialized POS,

U723 -This course is designed for
individuals interested in starting,
building or growing with a high-
tech company. It would also be
of interest to students pursuing a
career in consulting to high-tech
industries or venture capital. The
course will help students build a
strategic perspective on problems
related to innovation

S/A

Student

which could result in an extended anticipated graduation date.

Manager.

management and explore
solution implementation to the
challenges of innovation. KD

Date:
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i e g Fall 3 Year Options

Choose option:

Option I Option IT Option IIT
Year 1 Year 2 Year 3 Year 1 Year 2 Year 3 Year 1 Year 2 Year 3
Fall C530 — C522 - C560 — elective Fall C530 - U710 — Strategic C522 - Fall C530 — Economics U710 - C522 -
Economics for Information Strategic Economics for Management & Information for Managers Strategic Information
Managers Technology Management and Managers Leadership Technology C521 — Managing Management Technology
U710 — Strategic Business Planning C521 - Accounting & Leadership
Management & Managing Information for
Leadership Accounting Decision Making
Information
Wtr. C521 - C562 - R702 — Integrated for Decision Wtr. R732 — Product C562 - R702 -
Managing Developing Team Oriented Making Liability in the Developing Integrated
Accounting Strategic Project Market Place Strategic Team
Information for Capabilities Wir. C570 - C562 - R702 - Capabilities Oriented
Decision R732 — Product Strategic Developing Integrated U723 — Elect. Project
Making Liability in the Marketing Strategic Team Strategic
Market Place Management Capabilities Oriented Management
R732 - Product Project of Technology
Spr C540 — Financial R713 — Global U730 — The Global Liability in the & Innovation
Management Supply Chain Business Market Place
C570 — Strategic Management Environment Spr. C540 - Financial R713 - Global U730 — The
Marketing Spr. C540 - R713 - Global U701 - Management Supply Chain Global
Management Financial Supply Chain elective C570 — Strategic Management Business
Management Management Strategic Marketing Environment
U730 — The Competitive Management
Global Analysis
Business
Environment
C560 —This course introduces students to U701 -The purpose of this U723 -This course is designed * Any changes in the “Plan of Study” will incur a specialized POS,
strategic management and planning. You will course is to provide students  for individuals interested in which could result in an extended anticipated graduation date.
be asked to develop and execute a business with an in-depth exposure to  starting, building or growing
strategy in a business simulation and, to the theory of industry with a high-tech company. It
develop a wide variety of skills and structural analysis and to would also be of interest to Student
competencies in management. In addition, begin gain practice in its students pursuing a career in
many of the skills and competencies application. Students will consulting to high-tech Manager
addressed in this course will receive learn how to use the industries or venture capital.
progressively greater refining in subsequent competitive forces model for  The course will help students S/A
courses. As a result, this course should be interpreting the strategic build a strategic perspective on
viewed as in introduction to many issues that implications of evolutionary ~ problems related to innovation
you will address again from different and revolutionary shifts in management and explore KD
perspectives throughout the remainder of the  industry structures. solution implementation to the

MBA program. challenges of innovation. Date:
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(with Concentration in Global Strategic Management)
Fall 4 Year Options

Choose Option: . ion 11
P Option | Optio
Term | Yr.1 Y. 2 Yi.3 Y. 4 €560 ~This course introduces students to (S P B v, 4 Yr.2 Yr.3 Yr. 4
strategic management and planning. You
Fall C530 U710 C522 C560 - will be asked to develop and execute a
Economics Strategic Information Elective business strategy in a business simulation Fall C530 C522 U710
for Mgmt. and Technology Strategic and, to develop a wide variety of skills and Economics for Information Strategic
Managets Leadership Mgmt. & competencies in management. In addition, Managers Technology Mgmt. and
Business many of the skills and competencies Leadership
Planning H H H .
addresse'd 1r11 this ctours? \V.IH receiy l(; t Wir. Cs21 C570 R732 R702
progressively greater refining in subsequen M . S . P I
Wi, cs21 R732 C562 R702 A It. thi hould b anaging frategic Product niegrated
M . Prod Develoni I d courses. As a result, this course shou € Accounting Marketing Liability in Team
anaging roduct eveloping ntegrate viewed as in introduction to many issues Information Mgmt. the Oriented
Accounting Liability in Strategic Team p : . . . .
. S . that you will address again from different for Decision International Project
Information the Capabilities Oriented o . Malki Market Pl
for Decision International Project perspectives throughout the remainder of aking arket Place
: the MBA program.
Making Market Place Spr. €540 Financial U701 U730 R713 Global
Mgmt. Elective The Global Supply Chain
Spr. C540 U730 C570 R713 U701 -The purpose of this Strategic Business Mgmt
Financial The Global Strategic Global coutse is to provide students Competitive Environment
Mgmt. Bl_lsmess Matketing SuPP_IY with an in-depth exposure to Analysis C562
Environment Mgmt. 1\(/:[ham the theory of industry Developing
gmt. structural analysis and to Stfﬁt?z‘?’l.c
begin gain practice in its Capabilities
application. Students will
Ootion 111 learn how to use the
P competitive forces model for
demmm ) R e e %ntcllflpre'nng th; Stmltegc * Any changes in the “Plan of Study” will incur a specialized POS,
implications of evolutionary . . } .- .
Fall C530 C522 U0 and revolutionasr shifis in which could result in an extended anticipated graduation date.
Economics Information Strategic industry structurés
for Managers Technology Mgmt. and ’ ’
Leadership Student
U723 -This course is designed
Wir. C521 . R732 C562 ' U723 E.lectlve for individuals interested in
i\&/[anaglrfg {ro;illxct . sDeveloP ng ;t[rateglc . starting, building or growing
ccounting iability in trategic anagement o . 1 ] Manager
Information the Capabilities Technology and with 2 high-tech c'ornpany e g
for Decision International Innovation would also be 9f Interest t9
Making Market Place students pursuing a career in
R702 Integrated consulting to high-tech S/A
Team Oriented industries or venture capital.
Project The course will help students
Spr. C540 C570 R713 Global build a strategic perspective on KD
Financial Strategic Supply Chain problems related to innovation
Mgmt. Matrketing Management management and explore
Management solution implementation to the
challenges of innovation. Date:




L] Indiana University, Kelley Direct Master of Business Administration (MBA)

EELLEY SCHOOL )F RUSINESS

OFIMANE IMIVERSIVE

Eellls Winved Prngorme

Choose Option:

(with Concentration in Global Strategic Management)
Spring Admits - 2 Year Options

Option | Option I___ Option I11__
Year 1 Year 1 Year 1
Term Course T s Term Course
1531;1‘. . E;g(l) ';‘:etGl?b?:l lzlsn:iiiss lir;]vul‘oniment Spr U730 The Global Business Environment Spring 35;?) ?;atfglll\’llagke.tlng l\l/fjane?gement
¢ ateglic Lompetitive Analysis Elect U701 Strategic Competitive Analysis 7 ¢ Global Business Lnvironment
Fall C530 Economics for Managers
Fall C530 Economics for Managers Fall C530 Economics for Managers C521 Managing Accounting Information
C521 Managing Accounting Information for C521 Managing Accounting Information for for Decision Making
Decision Making Decision Maki:
ccision Making Winter | R732 Product Liability in the International
. . Elect. U723 Market Place
Wir. R732 Product Liability in the International Wir. R732 Product Llablhty in the International Strategic Management of Technology
C570 Market Place €570 Marke{ Place . and Innovation
Strategic Marketing Management Strategic Marketing Management
Year 2
Year 2
Year 2 Spring C540 Financial Management
Spr C540 Financial Management R713 Global Supply Chain Management
Spr C540 Financial Management R713 Global Supply Chain Management
R713 Global Supply Chain Management Fall €522 Information Technology
U710 Strategic Management and
- Fall C522 Information Technology Leadership
Fall 522 Information Technology U710 Strategic Management and Leadershi
U710 Strategic Management and Leadership g 8 P Winter C562 Developing Strategic Capabilities
R702 Integrated Team Oriented Project
Wier | C562 Developing Strategic Capabilities Wir C562 Developing Strategic Capabilities
R702 Integrated Team Oriented Ptoiect R702 Imegrated Team Oriented Ptoiect

C560 —This course introduces students to
strategic management and planning. You will

U701 -The purpose of this
course is to provide students
be asked to develop and execute a business
strategy in a business simulation and, to
develop a wide variety of skills and

with an in-depth exposure to
the theory of industry
structural analysis and to

U723 -This course is designed
for individuals interested in

starting, building or growing

with a high-tech company. It

* Any changes in the “Plan of Study” will incur a specialized POS,
which could result in an extended anticipated graduation date.

competencies in management. In addition,
many of the skills and competencies
addressed in this course will receive
progressively greater refining in subsequent
courses. As a result, this course should be
viewed as in introduction to many issues that
you will address again from different
perspectives throughout the remainder of the
MBA program.

begin gain practice in its
application. Students will
learn how to use the
competitive forces model for
interpreting the strategic
implications of evolutionary
and revolutionary shifts in
industry structures.

would also be of interest to Student
students pursuing a career in

consulting to high-tech Manager
industries or ventute capital.

The course will help students S/A
build a strategic perspective on

problems related to innovation KD
management and explore

solution implementation to the Date:

challenges of innovation.
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Choose Option:

(with Concentration in Global Strategic Management)
Spring 3 Year Options

Option | Option | Option |
Term Yri Yr2 Yr3 Term Yri Yr2 Yr3 Term Yri Yr2 Yr3
Spring U730 The C540 Financial R713 Global Spring U730 The R713 Global C540 Spring U730 The C540 R713 Global
Global Management Supply Chain Global Supply Chain Financial Global Financial Supply Chain
Business Management Business Management Mgmt. Business Management Management
Environment Environment Environment
C570 U701 Elective C570
Strategic Strategic Strategic
Marketing Competitive Marketing
Management Analysis Mgmt.
Fall C530 C522 Information Fall C530 C521 C522 Fall C530 C522
Economics Technology Economics Managing Information Economics Information
for Managers U710 Strategic for Managers Accounting Technology for Managers Technology
Management and Information U710
Leadership for Decision Strategic
Making Management
Winter C521 U723 elective R702 Integrated U710 and
Managing Strategic Team Oriented Strategic Leadership
Accounting Management of Project Management
Information Technology and C562 Developing and Winter C521 U723 elective R702
for Decision Innovation Strategic Leadership Managing Strategic Integrated
Making Capabilities Accounting Mgmt of Team
R732 Product Winter R732 Product C562 R702 Information Technology Oriented
Liability in Liability in Developing Integrated for Decision and Project
the the Strategic Team Making Innovation C562
International International Capabilities Oriented R732 Developing
Market Place Market Place Project Product Strategic
Liability in Capabilities
C570 the
Strategic International
Marketing Market Place
Management

C560 —This course introduces students to strategic
management and planning. You will be asked to

develop and execute a business strategy in a
business simulation and, to develop a wide variety
of skills and competencies in management. In
addition, many of the skills and competencies
addressed in this course will receive progressively
greater refining in subsequent courses. As a result,
this course should be viewed as in introduction to
many issues that you will address again from
different perspectives throughout the remainder
of the MBA program.

U701 -The purpose of this
course is to provide students
with an in-depth exposure to the
theory of industry structural
analysis and to begin gain
practice in its application.
Students will learn how to use
the competitive forces model for
interpreting the strategic
implications of evolutionary and
revolutionary shifts in industry
structures.

U723 -This course is designed for
individuals interested in starting,

building or growing with a high-tech
company. It would also be of
interest to students pursuing a career
in consulting to high-tech industries
or venture capital. The course will
help students build a strategic
perspective on problems related to
innovation management and explore
solution implementation to the
challenges of innovation.

* Any changes in the “Plan of Study” will incur a specialized POS,
which could result in an extended anticipated graduation date.

Student

Manager.

S/A

KD

Date:
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Choose Option:
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Option |
Term Yr. 1 Yr. 2 Yr.3 Yr. 4
Spr. U730 The C540 C570 Strategic R713 Global
Global Financial Marketing Supply Chain
Business Management Management Management
Environme
nt
Fall C530 U710 C522 C560 -
Economics Strategic Information Elective
for Management Technology Strategic
Managers and Management
Leadership & Business
Planning
Wir. C521 R732 C562 R702
Managing Product Developing Integrated
Accounting Liability in Strategic Team
Informatio the Capabilities Oriented
n for International Project
Decision Market Place
Making
Option I11
Term Yri Yr2 Yr3 Yr4
Spr. U730 The C540 Financial C570 R713
Global Management Strategic Global
Business Marketing Supply
Environment Management Chain
Mgmt.
Fall C530 R732 Product C522 U710
Economics Liability in the Information Strategic
for Managers International Technology Mgmt. and
Market Place Leadership
Wir. C521 U723 Elective C562 R702
Managing Strategic Developing Integrated
Accounting Management Strategic Team
Information of Technology Capabilities Oriented
for Decision and Innovation Project
Making

Spring 4 Year Options

C560 —This course introduces students to strategic
management and planning. You will be asked to
develop and execute a business strategy in a
business simulation and, to develop a wide variety
of skills and competencies in management. In
addition, many of the skills and competencies
addressed in this course will receive progressively
greater refining in subsequent courses. As a result,
this course should be viewed as in introduction to
many issues that you will address again from
different perspectives throughout the remainder
of the MBA program.

U701 -The purpose of this course is to
provide students with an in-depth exposure
to the theory of industry structural analysis
and to begin gain practice in its application.
Students will learn how to use the
competitive forces model for interpreting
the strategic implications of evolutionary
and revolutionary shifts in industry
structures.

U723 -This course is designed for
individuals interested in starting,
building or growing with a high-tech
company. It would also be of
interest to students pursuing a career
in consulting to high-tech industries
or venture capital. The course will
help students build a strategic
perspective on problems related to
innovation management and explore
solution implementation to the
challenges of innovation.

Manager.

S/A

Option 11
Term Yr.1 Yr. 2 Yr. 3 Yr. 4
Spr. U730 The C521 U701 R713 Global
Global Managing Elective Supply Chain
Business Accounting Strategic Management
Environment Information Competitive
for Decision Analysis
Making
U710
Strategic
Management
and
Leadership
Fall C530 C540 C522 U710
Economics Financial Information Strategic
for Managers Management Technology Management
and
Leadership
Wir. C570 R732 C562 R702
Strategic Product Developing Integrated
Marketing Liability in Strategic Team
Management the Capabilities Oriented
International Project
Market Place

* Any changes in the “Plan of Study” will incur a specialized POS,
which could result in an extended anticipated graduation date.

Student

KD

Date:




